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BE STUCK
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Stories have been quickly adopted, but
brands are being forced to navigate
social silos with limitations on creation,
distribution, and data.




Engage
customers
by adding
Stories

to your
website
and app

ELIVER STORIES
YOU WANT

Increase
awareness
through
display
and native
Story ads



WHY NOW IS THE
RIGHT TIME FOR

of ad effectivenessis a
result of

“Creative technology and Al have the potential to
10X the effectiveness of ads. The newfound focus on
creative technology is long overdue.”

- Terry Kawaja, LUMA.



HISTORICALLY, A LACK OF GOODIOETIONS

DISPLAY ADS HIGH IMPACT ADS

o EASY, BUT NOT EFFECTIVE o o EFFECTIVE, BUT NEVER EASY o



ANGELNETWORK+ TAKES A

NEW APPROACH

Enable a brand’s best creative assets on every programmatic campaign.

/— Trusted by 10,000+ advertisers
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PLUS SCHUSTER
- From multinational to hyperlocal y




INSTEAD OF THIS...

UNTHIS

\Using the same ad slot

Standard Display Ad Our Social Display
1%avg CTR .5%-1.0% avg CTR




WHY BRANDS CHOOSE ?\PN GEL+

EASY
Generate high impact ads from existing social content.

.J No designer ‘ No production costs No new approvals
EFFECTIVE

” Hit campaign goals more consistently with a range of social formats.

'

- Awareness ‘ Consideration Conversion
SCALABLE
Run ads in any ad slot on any platform, with a single ad tag.

.1: Mobile ‘ Desktop ‘ oLV ‘ CTV




LIGHTWEIGHT, SEAMLESS WORKFLOW

THENENS

Diam Rem Civitas Publicissime Clari 2
Conalus Uma Quae - |

GRAB ANY SOCIAL MEDIA POST IMPORT IT INTO OURCITYMEDIA+ GENERATE THE AD TAG TO RUN ANYWHERE



SOCIAL FORMAT..

Stories Carousels




INSTAGRAM

CTV

Turna Single Video into an Omnichannel
Video Campaign in minutes

oLV

Desktop



SOCIAL
CTV

CTV FOR BRANDS WHO GET SOCIAL

e Build production-ready CTV spots
e QR code included or bring your own
e Easily create multiple variants to test



ALl -TO-ACTION FOR DISPLAY + VIDEO ADS:
MAIL, DOWNLOAD, TEXT, OR NAVIGATE.

SCAN-TO-CALL SCAN-TO-EMAIL SCAN-TO-DOWNLOAD



FULL FUNNEL PLAYBOOK
GETTING THE BEST RESULTS BY CHOOSING THE BEST FORMATS

Videos run auto-play,
sound-off in standard
display ad
placements.

Videos drive 25%
completion and
over .5% CTR.

AWARENESS

Stories provide the most innovative social format, delivering
high-impact mini-narratives.

Stories drive completion rates over 50%

CONSIDERATION

Carousels allow users to click through multiple slides in the
same ad unit. Showcase multiple value points, or spotlight
multiple products in a catalog.

Carousels drive 30%+ completion with close to 1% CTR

CONVERSION

Photos are the most common format. They work best
to drive high click-through rates, typically with 3-56X
higher CTR than standard display ads.

Photo & Video Posts drive landing page visits

* Facebook posts appeal to general audiences

* YouTube for video ads and general audiences

* TikTok and Snap to engage younger audiences

« Instagram for high-impact stories and carousels
 Linkedin for B2B audiences

* Serve flex sizes for bigger ads

* Run multiple sizes: 300x250, 300x600, 320x480
« Aim for at least 70% viewability

¢ Edit the CTA text to provide a strong hook

* Desktop and mobile (mobile web and app)
* Apple News, Google AMP
*Runinany VAST CTV or OLV inventory




BRAINLABS AND ANGELNETWORK+
TRANSFORMATIVE COLLABORATION

Activating Collective Influence across Social and Programmatic Advertising

“The collision (of social media) with programmatic advertising is inevitable. The intersection of these two
Jorces is reshaping how brands engage with audiences, leveraging data-driven insights to deliver more
personalized and targeted experiences across digital platforms. I'm excited to be on the forefront of this.”
- Anjlee Majmudar, VP Programmatic NAmer

THE ACTIVATION

Brainlabs partnered with AngelNetwork+ to boost advertisers' social media presence. This
collaboration integrates social and programmatic media to enhance brand connections with
target audiences, scale reach, improve performance, and cut costs.

THERESULTS f J O &

TOP PERFORMING CAMPAIGNS

Brainlabs’ Financial Services Client. Brainlabs’ Footwear Retail Client.
e Achieved an outstanding 1.05% CTR. *  Notable absolute uplift of 0.53% CTR
. Activated programmatically, we compared to Paid Social

achieved 10x higher CTR and 50% lower
CPA compared to standard display.




TO INCREASE
ATTENTION +45% VS GOAL

+  Extend Instagram influencer ads to new audiences.
+  Two goals: .30% CTR with 22% AU (Adelaide attention score).

DELIVERED

22% GOAL

TOTAL IMPRESSIONS UNIQUE PEOPLE REACHED
A frequency of 4x/person

+  Video: 52% avg CTR
Carousel. 44% avg CTR
+ 272K engagement clicks; 160K outbound clicks (lead)

+

“AngelNetworkt+ drove a 0.48% CTR the past 30 days, which is 220% above agency| standard display
CTR benchmark (0.15%) and 60% above the benchmark we set specifically for Moderna (0.30%).”



DRIVING MORE LEADS WITH VIDEO:

Marvel extended their YouTube campaign into in-banner video ads to easily reach new
audiences AND drive higher performance vs what they had seen on the YouTube platform.

PERFORMANCE BEYOND YOUTUBE
9% HIGHER TH

o YOUTUBE CTR BENGHMARK
o OF 0.93%

+  Drive more performance (site visits, in this case) from existing YouTube videos.
+ Extend YouTube strategies onto the Open Web through desktop, mobile, OLV and
CTV.



DYSON TAKES CAMPAIGNS 70 NEW
AUDIENCES BEYOND SOCIAL

HIGHEST ENGAGEMENT PERFORMANCE

wsramane 1.10% O. T4 %

CLICKS

OPPORTUNITIES

+ Turnasingle video into an omnichannel campaign to reach the right
audiences through OLV and CTV.

+ Buid multiple creatives testing different time-sensitive CTAs to
drive BFCM performance.



OPPORTUNITY
EVERAGING ==
automation.
Capitalize on Adfuel's
B2B Linkedin formats to
drive leads.
Take advantage of
INKEDIN: AWS [z
Linkedin.
[ |
WHY NOW?
Growing Popularity /
Increased Spend on
Y 1 6 00/ Linkedin.
Going Beyond Linkedin /
OI Lower CPMs.

Formats Designed for
PERFORMANCE INSIGHTS VS. STANDARD DISPLAY B2B.

160% 48%
80%




TAILORING THE BEST
SOCGIAL DISPLAY FORMAT FOR EACH
STAGE OF THE FUNNEL.

Meta 'F Pinterest @ TikTok d‘
(August-Present) (January-Present) (January-Present)
1,488 registrations 43 registrations 40 signups
(82% more efficient (60% more efficient (25% Higher than Blue
than Blue Apron average) than Blue Apron average) Apron average)

g%gfaly Standard

Display



Al: TOOLS TO ENHANCE
EACH CREATIVE

Al TO RECOMMEND KEY
ASSET ENHANCEMENTS



Eliminate creative bottlenecks and long approval cycles.

Generate creative alternatives to rescue
under-performing campaigns.

Increase engagement rates, click-through rates, and
view-through rates.

Ads resize automatically to meet the specs of online
video, CTV, and DOOH.

Find the sweet spot between what's proven and what’s

new.






